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IV. The College of Music will have a set-aside budget for this programming, such as
$2000/biennially, to dedicate to these performances

A. Department and program heads should be encouraged
n



https://outreach.colorado.edu/programs/
https://outreach.colorado.edu/programs/
/music/diversity-equity-and-inclusion
/music/diversity-equity-and-inclusion
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particularly important for DEI-related outreach and/or partnerships with marginalized groups and
organizations.The College of Music should:

I. Provide information about and and access to training on best practices of outreach and
engagement offered by the Office of Outreach and Engagement.

A. Investigate the possibility of arts-specific training workshops that can be held
within the COM for faculty, staff, and students. A possible contact for this type of
training is Lisa Schwartz, Community Outreach Program Manager

II. Promote a culture of Outreach that is centered around engaged listening practices and
recognition of community needs, rather than a University-centered assumption of what
the community needs.

III. Consider “inreach” – bringing in experts or other representatives from the communities
with whom we are trying to connect.

IV. Identify already existing outreach programs at CU to do possible collaborations, such as
Alternative Breaks and make those opportunities visible through the Outreach and
Engagement hub.

A. A list of already existing programs can also be found on the Community Outreach
and Engagement Programs page

B. Encourage any DEI outreach program collaboration within the College of Music
to share resources and ideas

V. Identify and facilitate connections between long-term outreach activities and co-curricular
programming. This can include identifying alternative performance venues to promote
more community engagement and making our performances and presentations more
accessible to the broader public

/outreach/ooe/lisa-h-schwartz
/volunteer/alternative-breaks

